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AKCHOJIOTUYECKHUE OPUEHTUPBI COBPEMEHHO OHJIAH PEKJIAMBI
(Ha MaTepHaJie AaHIJIMICKOr0 A3bIKA)

The article highlights axiological trends in the best samples of online advertising what is
applicable within modern technologies and theories. Online trading becoming more regular in
modern world triggered systemic online advertising bringing new graphic changes due to readability
of hypertext requirements, slogans coinage and search of values system in the new world with
appropriate verbal pacjaging. Harrods and Hermes official websites were used to accumulate and
analyze language data.

Key words: online advertising, values.

Cmammio npucesueno CnocmepedjiCceHHAM HA0 AKCION02IYHOI0 CKIA006010 Y KPAWUX 3PA3KAX
cyyachoi onnaiin pexnamu. OHIQlH MOp2iens HAOYAA O3HAK PESYIAPHOCI | GUKTUKALA HeODXIOHICIb
CUCIEMHO20 OHOBICHHS DEKIAMU, W0, Y CB0I0 UYepey, CRPUYUHULO 2PApIuHi 3MIHU, NOPOONCEHHS
CNI02AHI8, NOULYK HOBUX CUCHEM YiHHOCMel ma ix 6epOanbHOT 060I0HKU Y 36 SI3KY 3 0eMoepadiuHumu,
coyianvhumu, @inancogumu Gakmopamu. YHikanbHa KpeamueHicmv i cucmema yinHocmel €
OCHOB0I0 PEKNaMHO20 meKcmy, aKuli Habyeac @opm Myremumeditinozo Hapamugy. Oiyitini
eeocaumu Harrods i Hermeés oynu euxopucmani ons 300py MOGHUX OQHHUX.

Kniouogi cnosa: onnaiin pexnama, yinHocmi.

Cmambsi nocesiuyena HAONOOCHUAM HAO AKCUONO2UHECKOU NEePCReKMUSO JIYYUUX 00paszyos
OHAIQUH peKnamvl, 4mo npeocmasisiem uxmepec ONs PA3IUYHBIX MEXHONO2UN 8 ObICMpO
Mensrowemcs mupe. OHAQUH MOP20GIs, CMABWIAS De2YNAPHbIM SBNICHUEM 8 COBPEMEHHOM Mupe,
noCMAguia 6 NOBeCmKy OHsl CUCIEMHOE U ediCeHedelbHoe ODHOBIeHUe PEKIAMbl MOBAPOS U YCILY2 HA
caiimax, umo, 8 C80K ouYepeddb, GbI36AN0 2pauuecKue USMeHeHus: 6 CULy mpebosaHull K
YUMAbeIbHOCMU  SNIEKMPOHHO20 MEKCMA, De2VIsiPHOe CO30AHUe HOBbIX CNIO2AHO8, NOUCK HOBbIX
cucmem yeHHocmell ¢ Coomeemcmeyoweli 6epboanbHOl 000IOUKOU ¢ YUemOM 0eMocpapuiecKux,
COYUuanvbHuIX U QUHAHCOBbIX pakmopos. Hapady ¢ YHUKATbHOU Kpeamu8HOCMbIO aneiiayus K
YEHHOCMAM CIMAHOBUMCS OCHOBOU PEKIAMHO20 MEKCMA, KOMOPbIll 8 IYYUUX 00pasyax pexiambl
NPUHAT POPMY MYTbMUMeOUIIHO20 Hapamusd. JJns aHAIU3a A3bIKOGLIX OAHHBIX GbIU UCNOTb308AHb]
mamepuansl catima Harrods u 6penoa Hermes.

Knioueswle cnosa: onnaiin pexiama, yeHHOCHU.

Paznuuust Bo B3MIAAaX HA MUPOYCTPOWCTBO IPSIMO M KOCBEHHO IPOCLUPYIOTCS
Ha IeHHOCcTH. [IoMHMO akajgeMH4ecKoro HWHTepeca, HCCIICOBAaHUS IEHHOCTEH
UMEIOT OOJIBIIYIO NMPAKTHYECKYIO LIEHHOCTh: ISl MAapKETUHIa U PEKJIaMbl TOBAPOB,
Uil coumanbHOW peknambl, it CMU B pamkax ¢parMeHTanuu ayguToOpUd H
MPEeIOCTaBJICHNS 1IeJICHANPABICHHOTO KOHTEHTA (profiling the audience, narrowcasting,
user-centric fragmentation, audience differentiation, audience fragmentation, AIDA,
VALS, narrowcasting), nns cucteMmsl oOpaszoBanusi (Mediacy, Early Window
Theory). Haubonee W3BECTHBIMH TEOpHAMU U cdepaMu NMPUMEHEHHUs LEHHOCTEH
sBistrorest VALS (values and life styles — cucrema rieHHOCTeH 1 MOTHBAIMi TPy
norpedureneit), Maslow’s Hierarchy of Needs (uepapxusi motpebHOCTel Macioy),
Esteem — Need for Self Esteem and Social Recognition u Self Actualizing for Self-
Awareness, MomuduLUpyeMble B HAIIM IHH C YYeTOM pOJH CMapT(OHOB,
OHJIAHHOBOW KOMMYHHUKALUH, Wi-fi U COLMAJIBHBIX MENa B COBPEMEHHOM MHUpE.
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XXI Bek B KOHIIE CBOETO BTOPOTO JECSITHIIETHS MPOJOJIKACT CTABUTh NEpen
YeJIOBEYECTBOM BCE HOBBIE, BECbMa HEMPOCTHIE AT OCMBICIEHH Bompockl. Ha aTom
¢one QyTyposorus, nBITAONIAACA OYEPTUTH KpPYyr mpobieM OIM3KOro U
OTHaNeHHOTO Oyaymero, ObICTpO HaOUpaeT MOMyIAPHOCTD, O YeM CBHACTCILCTBYIOT
peiiTuHrH THcatened W cooTBecTByromux KHur (Xapapu 2018, Harari 2018).
Texymas moBecTka JHS OXBAaTHIBACT KakK INIOOANbHBIE BBI3OBBI, pacCMaTpUBAaEMbIC
Ha NpecTmXHBIX accamOuesx yposHs G20, World Economic Forum, tak u 3aga4n B
OIIPEIENIEHHBIX OTPACIIAX SKOHOMHKHU M cepax >KU3HH, HE OCTAaBISIA B CTOPOHE W
cucteMsl LeHHOcTel. XXI Bek mpuHec ¢ co0oil yparaH mepeMeH ¢ 3IHULEHTPOM B
UH(OPMAIMOHHO-KOMMYHHKAIIMOHHBIX TEXHOJIOTHSX, Pa3paboTKax UCKYCCTBEHHOTO
HHTEIUIEKTA, YTO MPUBEIO K PaJUKaIbHBIM TpaHC(HOpMaLHsIM OU3Heca, OTACIBHBIX
HHIYCTPHUH, K KapAWHAIbHBIM W3MEHEHUSIM DPBIHKA TpPyJa, K HCUE3HOBEHHIO
HEKOTOPBIX Ipodeccuil. 3aMeTHbIE TIEPEMEHBI B )KU3HEHHOM YKJIIaJe, CTPEMHTEIBHO
MCHSIIOIIEMCSI 110J] BIUSHHEM WH()OPMAIMOHHBIX TEXHOJOTHH, pOOOTH3aINH,
HCKYCCTBEHHOTO MHTEJUIEKTa, HEIOCPEICTBEHHO CBS3aHBI C HOBBIMH LIEHHOCTHBIMH
OpPHEHTHPAMH, yCWIMBAIOIIEHCS COLMANBHON cTpaTtHduKanued, yriryOIsronmmcs
pa3pbIBOM MEXAy IOKOJCHUSIMH. B OCMBICIEHHH H3BECTHOTO CIIOBOCOYETAHUS
generation gap BCIIEICTBUE HAIOXKEHHS KOTHUTHBHBIX U COLMAIBHBIX SIBJICHHUN
(information gap, knowledge gap, digital gap etc) TMOSBUINCH HOBBIE OTTEHKH,
OTpaKaIOIIHE YITyONISIONLYOCS PA3HUIYY B CHCTEME LIEHHOCTEH.

Tox Bmmsamem IT, OecrpeneneHTHOH raJpKeTU3alUH HACENICHUS, BCE areHTHI
Ou3zHeca BBIHY)KICHBI 3asBIATH O CBOEM HPHCYTCTBUM B BHPTYaJIbHOM
MIPOCTPAHCTBE: CO3/1aBaTh U ITOCTOSHHO COBEPIICHCTBOBATH BEOCANTHI, aKKAyHTHI B
COLMANBHBIX CETAX, pa3pabaThiBaTh C IEIbI0 Y3HABAEMOCTH JIOTOTHUIIBI, ()aBUKOHEI,
copeBHoBaThcsi B Q-Rating, HCIONB30BaTh TEXHOJOTMYECKHE M BU3YallbHBIC
HOBHHKH, B IIEPBYIO O4Yepe/b, MYJIbTHMOAAIBHOCTb. DTO KacaeTcs KakK JIIUTHBIX
OpeHI0B, U3BECTHBIX BO BCEM MHpE, TaK U JIOKAIbHBIX, 3aHIMAIOLINXCS aKTUBHON
OHJAlH TOProBlIeH WM TpPEANaralIuXx pasHooOpasHele yciayru. OmgHako
yBelnnueHne o0beMa paboTsl B BUPTYyalbHOM HPOCTPAHCTBE IIPHHECIO H
MIO3UTHBHEIE anbTepHATUBBL. Hampumep, HecMOTpst Ha (pUHAHCOBBIM KPH3UC B MUPE,
PBIHOK POCKOIIHBIX TOBapOB JIEMOHCTPUPYET CTAaOWIbHBIE TEHICHIMM pocTa
(O6exn.... 2019). Bmaromaps VHTepHeT NPOM3BOIUTENN POCKOIIHBIX TOBapoOB
HOJIyYHJIM BO3MOXKHOCTH OTBICKATh KIIMEHTOB M MOKJIOHHHKOB OpeHaa B 1000
TOYKE MHpa, OOECIIeYMB WM MTHOBEHHBIH HOCTYHn K HH(OpMAaluu O CBOEM
accoptumenTte: Hermés doesn’t make it easy for you to buy its stuff. That’s why it
sells so well. In many ways, Hermeés violates all the rules of the modern retail
environment, which is to make shopping as effortless as possible — including
buying a $10,000 handbag while lounging at home in pajamas.

HawnGonee m3BecTHBIC OPEHABI MPEATIAralOT CaMyl0 HHTEPECHYIO M KPEaTHBHYIO
pexiiaMy, SBISIIOLIYIOCS CHHTE30M BepOalNbHOTO M BH3yalbHOTo, ¢ (POKYycOM Ha
9KCKJIIO3UBHOCTH TOBapa, KadecTBe, TPAIMIMAX, HOBH3HE, IeHHoCTsX: Creativity.
Innovation. The most amazing new talent. It could only be London Fashion Week. ;
Suits You. Few things command R-E-S-P-E-C-T like an exclusively cut suit.
Burberry and MaxMara delivered some of this season’s finest examples: two-piece
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sets that combine very best fabrics with timeless tailoring and a meticulous eye for
detail. Savile Row in standard, yet elegantly feminine). B nannom ciyyae B

KOPOTKOM PEKIaMHOM TEKCTE€ HCIIOIb30BaHA IIeNasi CEpHs NMPHUEMOB: YIOMHHAHHUE
H3BECTHBIX OpEHJIOB KaK apryMeHT K aBTOPUTETY, aneuninus K aapecary (You), k
Ka4yecTBY W CTHIIO (exclusively cut suit, finest, very best fabrics, meticulous eye for
detail, elegantly feminine ), x uesnoctsm (R-E-S-P-E-C-T).

B coBpeMeHHOM OBICTPO MEHSOLIEMCS MHPE LEHHOCTH IIPEJCTaBILSIIOT CBOETO
pona neusBectHyr (Kpucanpna 2019), B TOM 4ucie W B YCIOBUSAX MPEICTOSIIETO
BBIXOJa Ha apeHy nokojenuid Z u Alpha (Generation Z...; Oh no....). Hexoropsie
BECAYILIUE 6peH£[]>l YK€ NBITAOTCA MMOACTPOUTHCA 11O HOBYIO IEPCIICEKTUBY C YYETOM
neMorpadu4ecKkux, COUMANbHBIX W (HUHAHCOBBIX (akTopoB. Hampumep, B KOHIE
2019r. amepukanckas xommanusi Tiffany, koTopyro HakaHyHe npHOOpen
MEXAyHapOIHBIM KOHIJIOMepaT-Iipou3BoauTenb pockomn LVMH, 3asBuna o HoBoM
cnorane u HoBoH koimiekuuu HENRY (high earning not rich yet), orpaxarouieit
HU3MEHEHUs] B LIEHHOCTHOW NapajurMe ¥ BHACHHH HOBOH TI'eHEpaluy KIHEHTOB
(O6en.... 2019).

I{ernHocTH caMu 1o cebe SBISFOTCS 4acThio OpeHna. Harrods, Marasus ¢ naBHen
M CJIaBHOW WCTOpUEH, CBOMH IICHHOCTSIMH, 3apa0aThIBaBIIMN MPEBOCXOIHYIO
penytauuto apecsatwietusimMu, B 1980-1990-x goctur Takoro ypoBHSA, KOTAa B
pexsame ObIIO JTOCTaTOYHO OJHOTO cioBa — Harrods, MMM MakCHUMyM JBYX —
Harrods. Sales. OnHako ¢ pocTOM MOIMYIAPHOCTH MHTEPHET-MOKYIIOK Ja)ke TaKHe
SNIUTHBIE MarasuHbl OBIIM BBIHY)KIEHBI AaKTHBM3UPOBAaTh OHJIAMH peKiamy,
OOHOBIIATE ee Ha caiiTe exxeHenenbHo. OTPOMHBII MarasuH NpeajiaraeT B MHTEPHET
BIICYATIISIIOIUH acCCOPTHUMEHT TOBapOB, OJHAKO CHCTEMHO PEKIAMHpyeT Ha caiiTe
TOJIBKO HOBUHKH (new arrivals) — onexmy, o0yBb, ICKOPATHBHYIO KOCMETHKY,
WHBIMH CJIOBAMH, MNOCJIACAHUEC MOIHBIC TPEHAbI, 4YTO, OYEBHUAHO, CBA3aHO C
HanOOIBIINM HHTEPECOM U MOKYNATEILCKUM CIPOCOM UMEHHO B 3TOM CETMEHTE.

Pexnama ozmexasl M akcecCcyapoB HMOAYMHEHA TTIABHOMY JEBH3Yy U LIEHHOCTU
uaayctpun Monbl — NEW. TlosToMy Bce HOBBIE COOOMICHHS S KIHUEHTOB
MOJYMHEHB O1HOU Teme: All new for you. HoBu3Ha cTaHOBUTCS ONpenemsIomei
LEHHOCTBIO IJISl KaXKIOro CEe30Ha M KaXXJA0W HOBHHKH. BTOPHIM OpHEHTHpPOM B
pPEeKJIaMHBIX CTpPAaTerusiX JIIOKCOBBIX OpEHJOB CTAHOBUTCA TIJIaMyp, 4TO
IPOSABIACTCA B pPEKJIaM€ OACKIBI, O6yBI/I, CYMOK KaK OKCIUIMOHUTHO, TaK H
UMILTHLIUTHO, BepbanbHO u BusyanbHo (THE COATS OF THE SEASON. Mother
of Pearl’s multicolor checks, oversized tailoring by of Victoria Beckham; AW19’s
top layers are looking more tempting than ever. / ‘Milan Fashion Week embodies
the spirit of la dolce vita — from the prét-a-porter to the pasta // High-octane
brocade, hothouse florals, think a treasure trove of Sicilian splendor // Paris
designers are the internatuional authority on all things chic // Meet the styles you
won’t find anywhere else — from Maje to Preen by Thornton Bregazzi and more
/l As 2019 draws to a close, we’re paying lip service to the year’s greatest
accessories — those bags, shoes, brands and jewels that will lay the foundations
for a seriously stylish 2020; 3 Reasons To Love Valentino AW19 Scarlet Fever.
Love and poetry permeate all four corners of the Valentino AW19 collection, with
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eye-catching reds — from coquelicot to carmine — delivering a passionate
massive throughout. Scarlet Fever is well and truly in the air this season). ['mamyp
HEOXMIAHHO OBICTPO MPEOAONEN IyTh OT HENOHATHOTO, BBI3BIBAIONIETO
HAaCMEIIKM SIBICHHUS 0 IOMyJSIPHOTO OOBEKTa MCCIENOBAHUS T'yMaHHTapHBIX
muctuioine  (Capanrok 2018), cTaB KOHLENTOM W CTepXKHEM (OPMHPOBaHUS
PEKJIaMHBIX TEKCTOB, PACCUMTAHHBIX HA MOJIOJBIX KIHEHTOK.

HeobxoxuMocTh BOCHpHATHS PEKIAMHOTO TEKCTA B OHJIANH (hopMare, B pexXxuMe
MT'HOBEHHOTO CKaHHPOBAHUS IpHBETa K M3MEHEHHIO opdorpaduyu — HaAINCAHHUIO
BCEX CJIOB C 3aryiaBHON OYKBBI B mpenenax KOpoTkux ¢pas: Luxe Leather, Bags of
Practicality;, Bags For Life; In Proportion; Five Brands to Know. Taxoi
rpapudeckuii MpUEM BBHIMONHAET (QYHKLIHUIO SKOPEHMs, 3acTaBlisisl ajapecara
OCTaHOBUTHCS B3IVISIOM Ha KaXKJJOM CIIOBE.

C menpl0 NPUBJICYCHUS W AKIEHTHPOBAHUS BHUMAaHUS B OHJIAMH peKIaMe
y4YacTHJIOCHh HaIMCaHWEe CIOB W (pa3 3armaBHBIMH OyKBaMM, 4YTO paHee He
IIPUBETCTBOBAJIOCH U JIaXKe 3ampemianoch B pamkax runeprexcra: EXCLUSIVE TO
HARRODS; THE COATS OF THE SEASON; ACCESSORISE ALL AREAS;
THE MILAN FASHION WEEK EDIT; THE HARRODS BEAUTY ADVENT
CALENDAR; HAMPER HEAVEN; DRESSED-UP DENIM.

OnnaifH pexsiama, TpeOylomasi MOCTOSHHOTO M PETyJIipHOrO OOHOBJICHHS, 3a
CUeT CBOEH MOBTOPAEMOCTH 3aKpenuiia HEKOTOpble abOpeBHATyphl, CTaBIIHE
CHUCTEMHBIMU, HartpumMep, AW.

Peknama He MOXET CymIecTBOBaTh 0e3 OpPOCKHX ciIoraHOB (Hampumep, High
Shine), CcO3IAIOIINX EAWHOE IIENOE C BH3yalbHBIM o0OpasoM. HeobxomumocTsb
MIOCTOSIHHOTO OOHOBJICHWSI OHJIAHH pEeKJIaMbl Ha CalWTax crenana aKkTyaJlbHBIM
KOHBEHEpHOE MOPOIKICHUE CIIOTaHOB.

OTIUYUTETIBHOW OCOOCHHOCTHIO OHJIAWH PEKJIaMbl JIFOKCOBBIX OpPEHIOB Ha
opHULIMATBHBIX CalTax CTAaHOBUTCS MYJIBTHMEAUNHBIA HappaTuB. IloCKOJBKY
TOProBiIsl B 3HAYUTENBHOM CTENEHH MEPEMECTHIACh B OHIAMH-IIPOCTPAHCTBO,
MPOJABIBI BBIHY)KIEHBI IPEJOCTABIATh AeTadbHOE ommucaHue ToBapa. JKemas
NpUBJICYb M 3aWHTEPECOBaTh IOKyMATeNell, areHThl MPENOJHOCAT HE CYXYIo
nHdopmarmio, a yBICKAaTENbHBIH pacckas, CONPOBOXKAAEMBIH HE  TOJBKO
¢dortorpadussMu, HO W BHUJACO, aHUMalnWed. BepOanbHas 4YacTh MOCTpOeHA B
COOTBETCTBUH C TpPeOOBAaHMSMU K THMIEPTEKCTY: JPrOHOMHYECKH HpPaBHIBHBIH
mpudt, 63 3acedek, MPOCTO CHHTAKCHC, IPOOICHHE TEKCTa Ha ab3allbl, OOJIbIINE
mpobenbl, 4To obOecreynBaeT YUTA0EIbHOCTh TEKCTa, W IJABHOE, pacckas, ¢
CIOXKETOM, C MEPCOHANUSIMU, C HOTPYKEHHEM B HCTOPHUIO TOBAapa, C OAYyILIEBICHUEM
1 TIepcoHM(UKaIel ToBapa.

Hermeés y»e HECKOIBKO JIET CBA3bIBACT CBOU OPHAMEHTHI Iap(oB U IIEIKOBBIX
IUTaTKOB ¢ ompeneneHHoid wucrtopueit (The story behind). MynbTuMeIMiAHBIN
HappaTuB OasupyeTcss Ha TOW WIM HMHOW cucTeMe IeHHocTed. Hampumep,
HCTIONb30BaHNE ISl OpHAMEHTa Madp@oB dIEMEHTOB U 00BEKTOB MaJOW3BECTHOM
9K30THYCCKOW KYJIbTYphl, (ONBKIOPA, 3HAKOMHUT KIHCHTOB C TPAAHMIUSIMUA U
putyajlaMid MaJlbIX 3THOCOB, M BIIMCbIBACTCA B HONYJIAPHYIO HBIHE Iapaiurmy
r106anbHO SKONOTHH, T1e KaKAas KyJIbTypa, 3THOC, SI3bIK — LEHHOCTB!
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The story behind

Kachinas are ceremonial dolls given to Hopi children, Pueblo Indians residing in
the southwestern part of the United States. The Hopi live peacefully, as their name
implies — Hopituh Shi-nu-mu means «The Peaceful People» —, and in harmony
with spirits. Ancestors, clouds, gods of fire or rain, mischievous or benevolent spirits
are personified in religious ceremonies involving boys from the age of six, during
their initiation. A link between the real and invisible worlds, these brightly colored
wooden dolls charged with symbolism are given to children to familiarize them with
their ancestral beliefs and rituals.

Takoii HappaTHB ABIAETCS YACTHIO MYIbTHMEIUIHOM pekiamMsl ¢ GoTo mapgos,
BHJIEO0 C IPHMEpaMU HCIIONIb30BaHu Mapda Kak akceccyapa.

BropbiM mpuMmepoM HappaTHBa SIBISCIOTCS TEKCTHI C HUCTOPHSIMU IOSIBICHHUS
BCEMHPHO M3BECTHBIX U XKeNaHHBIX cyMOK Hermes — The Constance Bag, The Kelly
bag, The Birkin bag. Kaxnmas W3 HUX CBA3aHa C JKCHCKOW HCTOpUEH H HE
BBIMBIIIUICHHOM, a peanbHOH keHImMHOW. Takas mepcoHH(UKAIMSA BHOCHT
LEHHOCTHYIO COCTAaBJSIIOLIYI0 B HMMHJDK TOBapa W INpUOONIAeT K IEHHOCTSIM
Oy oyLIyI0 CHACTIIUBYIO 00/IalaTeIbHULYY CYMKH:

e The Constance bag.

Constance 1in French means constancy, in other words perseverance,
trustworthiness and being true to yourself: qualities which can all be applied to
Hermeés. The importance of being Constance...In 1967, Jean-Louis Dumas asked a
fashionable young woman to design a bag for Hermés. The designer was pregnant,
so she quite naturally named the bag Constance, after her daughter.
It’s a bag that is also timeless, the epitome of elegance in movement, a Constance
that is passed on from mother to daughter.

e The Kelly bag

1956

What a twist to the tale! Grace Kelly, the Hollywood star who became a
princess, hides her baby bump behind her Hermés bag with straps. The picture goes
around the world, and the bag is instantly crowned. The Kelly bag is born.

e The Birkin bag

1984

The English actress and Jean-Louis Dumas meet ten thousand feet above the
ground. The young mother laments that she cannot find a shopping bag big enough
to carry her daughter Lou’s bottles. No sooner said than done, the empathetic, clever
Monsieur Dumas designs a deep and supple holdall. It has distinguishing features
such as a polished plaque, a swivel clasp, and, of course, the house’s signature
saddle stitching. A legend is born.

1990

Within ten years, the Birkin bag has captured the attention of the world. The
contents of a house could fit inside this 40-cm-large piece. The Birkin should be
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held by its two handles, with the flap inside. It comes in cowhide, ostrich leather and
calfskin; and in two new dimensions: 30 and 35 centimetres, and later in
25 centimetres. The Birkin varies, yet never changes.

I{eHHOCTD W KETaHHOCTh CYMKH Hermés 3aMeTHa 10 MEPBOil CTPOKE B pyOpHKe
Availability Ha oduumansHom caiite: How can I purchase a Kelly, Birkin or
Contance bag? CoCTaBIAIOLIMMU TaKOH OHJIAIH pEKJIaMbl CTAHOBATCS TOMHMO
TeKcTa-ucTopuu (POTO TOBapa, M BCE Yallle BHAECO B COOTBETCTBUH C TE€HIACHIMAMHU
COBPEMEHHOT0 KOMYHHKAaTUBHOTO IIPOCTPAHCTBA.

Eme ongHuM 3aMeTHBIM LEHHOCTHBIM TPEHAOM CTAHOBUTCS AaKIEHT Ha
apXUTEKTypHBIE (OPMBI B OM3aifHE CYMOK, OOyBM, OJEXKIbl. ApPXHUTEKTypHBIE
KaHOHBI IPEBPAIIAIOTCSA B MOAHBIN TPEH]] U TAPAHTHIO COBEPIICHCTBA U HAeala:

Perfect proportions

Every Hermés bag is designed from an architectural viewpoint. Rounded within
the square, the Constance is a marvel of simplicity and contrast that has fun with its
diversity. Constance rounds off its corners, gives its flap suppleness, offers two
generous gussets and lets its shoulder strap run free.

HoBsle pa3apaboTkn B KOMMYHHUKAI[OHHBIX TEXHOJOTHSX, OHJIAHH TOPTOBII,
MIPeANOYTeHUsI W MHTepeckl nmokoieHnid Z m Alpha, kotopeie B Oyaymem OyayT
ONPENeNATh CIPOC HAa TOBAphl M YCIYTH SIBISIOTCS BECOMBIMH CTHMYJIAMH IS
Pa3BUTHS OHJIAWH PEKIAMBIL.
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